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AN IMPORTANT DATE in any user experience
(UX) profess onaL's diary is the annual UX

AustraL a conference Held over three days al

the end of August on Melbourne's Sorthbank
th s year's event brought together 3OO people,

ncluding some of the most rnnovat ve mrnds rn

the dig taL and servlce des gn ndustr es

THE WORKSHOPS
Day one started w th a number of workshops
aimed at honing UX sk lLs These ranged lrom
des gning for content r ch s tes and accessible
user exper ences, lo cotlaboral ve analys s
techn ques for user research, mob Le UX

essentrals, pracl cal prototyping, user-centred
des gn and draw ng skrlls

THE DAWNING OF THE AGE OF

EXPERIENCE
Kicking off the conference was Jared SpooL,

a popuLar nternational speaker and owner oi
Massachusetls-based research company, User
Interface Eng neering SpooI gave an animated

and diverse talk, point ng out that n today's
bus ness environment d gitaI projects requ re

a muLl disc pl nary team to cover techn cal,

bus ness and user requirements Lookrng

at why the iPod has been so successful

compared to its compet tors, SpooI beLieves

its down to AppLe's attention to serv ce and

brand ng Summaris ng, Spoot explained lhat

successful UX design ntegrates the user

and the business, is learned but not open
to introspection, s invis bte, cultura and s

mull disopl nary
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STRATEGY, OESIGN AND STAKEHOLDERS
As expected, the conlerence was T cr -

presentations about how user exp-or e.c:
pract t oners go about their wcrk, cove' ^:
research, strategy, design approaches :-:
dealing with ctients Anlhony ColfeLt, :':: :
d rector at Different, Austral a's Large-'
exper ence design firm, spoke abo-: a: '

important it s to back up deslgn w th a s. l
strategy and that the designer shou d bec:re
protagon st c

Westpac UX consuLtant Stephen C:r .rer
spoke about a1 how he m nes o d oara .,r

Look for new customeT behav ou- cai:e'^s :o

strengthen strateg es

An rre'es ^g o'ese^ra or r, S-"'.
Morris, Toby Cummrng and Jane Cockburn
gave an account of the UX process used to

support hearing restoration software for

Cochlear Cumming revealed Cochlear does

not have a preferred protolyprng tool and uses

muLt pLe tooLs to best fit a project's needs

St Ll on the sublecl of prolotyping, Todd

Zak WarfeL, founder and principaL at US based

Message First, showed his entire UX process

in a lour-mrnute video Starting with rapid
research, hrs approach uses cl ent workshops
that nvotve a qu ck-fire p tch and techn que

process Prototyp ng rs done either in

F rewcrks or d rectly nto deve[opment using
^rm 5 Whil. rhe p-esentar.o" ,rias 'Trpress ve.

it raised questions as to how this works with a

content strategy and what happens rf you can't
get aLl the stakeholders together

Darren Menachemson lalked about 'desrgn

wide' government prolects - h ghLy complex
med caL, educationaI or poLiticaL projects that

have an impact on sociely Menachemson
takes a collaborat ve service design approach
that focuses on the users'touch points

throughout therr journey

lain Barker, co-Founder of Sydney's Meld

Studios, explored the vo d between the terms
'design th nking'(a process often found in
the management ranks of corporations and

organ sat ons) and 'user experience design'
(a desrgn-driven philosophy) I seems that

there are design princ ples that business
types do not ge1, and busrness iundamentals

that des gners don't ge1 lnlerestrngly, Barker
po nted out that recentLy shares rn design ted

organisat ons outperformed others in stock-led
rndices by 200 percent

How to get a better work ng relationshtp

w th the ctient was also a common theme at

the conference UX desrgner M chelle Gitmore

and cl ent-s de project manager Wendy Barnao

talked through the process of a complex
prolect that highlighted the importance of

cLient/des gner coLIaboratron

Dan el Szuc from Hong Kong based

Apogee gave a presental orr i tled The Value of

Ask ng Why', urging des gne.s :o quest on and

think about what they are do''rg Szuc f nished

wrth a quote from Joshua Porter saying:
"Creatrng ong-last ng value does not happen
by accident lt rs the purposefuL appl cat on ol
sens bLe des gn for reaI people "

A popular presentat on was given by lan

Muir and Ean van Vuuren from Westpac Trtled
'Actrvat ng Customer Centr c Cu{lure', the talk

took the aud ence through the bank's trans lion

to a customer-centric organ sat on Westpac's

rPhone app has done $l 1 bitlron worth of

transaclions w th over 300,C00 customers since

March 2O1O The success oi its app was due to a

process revoLving around a robust strategy that

wrlhsrooo a lo-g^ nrer ra. e\a.t natro^

Another interest ng ins ght for interaction

des gners was how supermarkets Like Tesco

and Coles go about designing the r stores
R chard Beaumont - ex global format d rector
ol Tesco and general manager of Design and

Format DeveLopment for Coles - reveaLed thai

Tesco's trred and tested strategy rs based on

consistency, the best people, plans, object ves,

prolecls, succession and shared ins ghts
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GETTING IT BUILT
Another recurring the-e a. .-e ,:-':-e-ce was
how to create specificat o^s .^a: :e e cre:s
want lo see -oe So or a' : '. a" ' ' --r - o-l

both e-nphassed I^e - po :- i -' re .e- -r2

the r ght amount of documer.ar cr a^d

accuracy by way ol detaiLeo spec f cat ons for
developers to bu ld from - n n .n s ng the gaps

that the developers need to l;[L n tremseLves

AUGMENTED REALITY
Alex Young, co founder of MOB, a research
and development company n Sydney, gave a

presentation about augmented reatity, adding
comp ,ter vis o^ ard obJec lecogn r ol-. so

that the information about the surround ng

reaI world ol the user becomes interactive and

digrtalty usabte One of Young's key points was
that technology shouLd not drive the sotution,
but rather enhance it and prov de a reaI

reason to use lt

CREATING MOBILE EXPERIENCES
THAT MATTER
Rod Farmer and Anton Sher presented a

case study for their award-winning 3 Mobite

iPortat With mobile user needs varying from
web design, Farmer and Sher of lered some
useful insights: locus on context over leatures,
always design at scaLe and use situational
planning to factor in that mobite experiences
unfotd over time with peopLe snacking,
stopping, starting, chang ng and getting

d istracte d

TOUCHSCREEN EXPERIENCES
Olive' We dlrcl- Irom Voo e L=xpe' erce
talked about designing lor the touch screen,
something that is becoming increasingty
popular Weidlich suggested keeprng three
key quesriors.r -.nd - screen size, sc'een
djstance and the attention time-span of the
user before they get distracted His tips
inct-ded to avo d o-Ler posrlrons. - r -ise
scrotting to help relax musctes, optimise
the interiace for taps rather than swipes or
dragging, use touch interact on guidelines

ava [ab[e on the web, make v suaI feedback
cLear, and optimise lor one iinger, but bear in
mind mutt pLe fingers
A WORD WITH THE ORGANISERS
The success of UX Australia 2O1O was largely
down to the way it was put together lts

organisers, Steve Baty and Donna Spencer,

are both seasoned UX proiessionats Baty runs
Sydney based Meld Studios, is v ce pres dent

ol the xDA ( nteraction Design Assoc ation)
and founder of the UX Book CLub His reasons
for co-organis ng UX Austratia? "l had attended
conferences in Australia and been increas ngty

dissatisfied with what they offered to UX

prolessionals n this country, and the distinct
lack ol any sense of a coherent Austral an

cornmun ty We'd expLored options, but linatly
decided the best thing [or us to do was create
ouT own conference that provided what we
lrought was needed,'1e says

Fittingly, the conierence is structured
using UX/service design processes "One

of the first things we did was to articutate
a set oi principles that describe not only
the experience, but the philosophy of the

conference," Baty says
"We involve ouT 'users throughout the

process, and test ideas with them along the
way," adds Spencer, author and owner of UX

consultancy Maadmob "We ligure out how
we want the conference to flow and what
the experience should be, then work out how
to achieve t 1t's a really mportant baLance

between the vision and the nitty-gritty work of

actually pu[Ling it of f "

UX AUSTRALIA 2011

As experience design cont nues to grs. .. --
industry, this event showcases the gro,,. -;
UX community and next yeaT's confe.e^:: -
Sydney wiLt be wetl worth attend ng Lc:< :,'
for UX Austratia workshops heLd in ac:':- -

the conference dates DT

USEFUL LINK
Videos and presentations
www uxaustralia com au/confere^:.-:
prog ra m/ma in - con f e re nce

Neil Simpson is an interaction designer,
digital strategist, writer and principal of
a Melbourne-based experience design
consultancy (www.sixeightdigital.com). He

can be found on twitter (lneit- 
-simpson.
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