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THE NEXT WAVE
NEIL SIMPSON tatks about Flash Catalyst and the Open Screen Project

with Adobe's Guillermo Torres Troconrs.

AS EXPERIENCE DESIGN coni nues to gain

momentum around the worLd in Lhe wake of
mult pie new dig taL products and services,
we aTe see ng the emergence of the next
wave of v suaL sat on and prototyp ng toois for
O^ g o .. 006 5o n (" or Op. O . .

for cross dev ce compat bi ty for colsumeTs
San Francisco based Gu LIermc Tcr-es
Trocon s has beer rid rg lh's wave as : se- r'
exper ence des gner a: Acole, lvo-<'rg a-
FLash CataLyst and lhe Open Scree" Pro ec.

Or g natly insp red by the techn caL

prowess and creaI v 1y oi Br t sh pholcgrapre",
Eadweard Muybridge (1830 1904), Venezuelan
born Trocon s rounC exper,ence des gn the

perfect platform to comb ne h s nteresl n

art and techno ogy, and worked at agencles
ncLud ng Meihod and AKOA before f nd ng h s

way to Adobe
W th the eagerLy awa ted [arnch ol Adobe

F-lash CataLyst as part of the new CS5 suite,

due for release some I me n 2OJO, we as<

Trocon s to teLI us more
"f 

"tf "o,. 'o € eo., O

des gners to creaIe nteracl]ve co.rlenI w thout
wr t ng code," he expla ns "Designers w LL be

abte 1o br rg in stat c des gns, and transform
them n1o lnleract ve appI cat cns, heIp ng them
io c'eate prolotypes w th lhe ab L ty io Leverage

them nto the f na product We have taken
a cLoser Look at how des gners work w th
deve[opers to create r ch ]nlernci appI catrons
on F ex an Adobe software devetopmenl
k t Des gners use l-lash Cataryst io creat-.
iunct onaL des grs, thcn prov de the prolect
ile to developers who use the Adobe FLash

Bu [der to add the furct ona[ layer "

Flash Calalyst has spent a mosl a year n beta,

dur ng which t me schoots have been usrng t

as a way to teach the pr nc ples of nteract on,

before mov ng on to teach students Flash

programrn ng "When you re getting started,
you want to set up a bas c s te structure and

have some nav gat on and bas c stales of your
app[ cat on, the foc.rs berng on hav ng those
bas c e emerls work together n Cata[yst you

ca- cc .h s rea Li 'a:t a-a car ach eve a lot

"" .- s -3 e :,: '.:-aai lrs ;,'trru1 reed ng
-: -:: a,a9 \a- iear'r ^!,\ a t-i.a-:ar re[a:e

- : ":'erl sc'eers anc c "erelt staies c'

;cr" appl cat on Belore Cata yst, t cc"ld be

p,re11y overwheIm ng for a newcomer to have

to learn about interact on and interact v ty, and

10 start w th Flash programm ng We're hop ng

that lor students start ng oul, Ftash Catalysl is

a qateway '

W lh a[[ heads turnrng towards the fulure
o ,d'o.n ,r^ .r o"d r.,t pooo .. ^ aool a

and books, Adobe's exper enced des gn team

has been working w th brand name compan es

Llke l"/TV, WIRED aod The ltlew York Ttrnes

to create nsp red user exper ences w th
Adobe A R and olher p atform products "We

he[p figure out whal can be done w th our
technology, as weIL as hetp shed some Iight for
the product teams on what can be incLuded

n future veTsions oi Adobe products For
Ttte []ew York Ttmes we made a desktop app,

wh ch makes great use of Lre advanced text

d spLay capab Lilres n A R I 5 and of the power

A R attows designers and deve[opers to g ve

obo..'tOA --e .tro,pd-ar a

than they can get from a website Text Layout,
'rag or Iexture is someth ng where the web
sl [[ faLLs short Pr nt designers can'1 have the

controI they usual[y have lo massage' the copy
n order to make rt more readabLe Adobe TLF
(Text Layout Framework) technoLogy tries to
improve that by mprov ng fidelity over kern ng,

stem h ntrng, lexI melr cs etc 'The T mes

Reader' is an app cat on that shows how you

can be happy w th the render ng of your text

and not have to handcrafl -.ach artic e "

i- ;e B'

"Afier the 'T mes Reader' was Iaunched, we
slarted co aborat ng w li WIRED to see how
we can hetp magaz nes br ng to tab[e1 dev ces

some of that expressiveness you can get on[y

1n magaz nes," Trocon s cont nLres "We wanted
a technotogy that would take advantage of

the unique features and capab I t es of these
dev ces, rather than simp[y repurpos ng the

by product of the pr nted page f you see

where magaz nes are on the web, they e ther
faI v ct m to CIVS (Content lVanagemenl
Systems) templates I ke Joom[a or WordPress,
or they try to repI cate the read ng exper ence

on the web with art f ces Like page curLs

etc Our thought is that the lPad, and other
tabtet dev ces, can breathe new I fe nto

e read ng - marrying the besl of both wor[ds:
the expressiveness of a pr nt Layout and the

conven ence of the web "

W 1h Amazon s ( ndle, and other tabLets

now appearing alongs de mob Les and

computers it seems that the d g tal Landscape

s sh ft ng once aga n So how does Trocon s

see the future of the lab[et/rPad next to mob [e

and computer? "Some people say that the
iPad s lust an oversized Phone, but I th nk

you woutd be surprrsed at what that change rn

size can do Computers and mobiLe phones are

st L[ not opt mised for s tting and reading long

amounts of text Phones are too smaL , and

computers are too bulky People read a lol on

the r computers, bul it s rare for them read a

cook or an art cte longer than three pages "
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Scott Dadich, the creatrve dreclor of WIRED,

agrees "There's someth ng diflerent about
hoLding a dig 1a magazine on a tablet lt's
a real live th ng - you can't hold a websrte
\Ntli WIRED lor tabtets, you can touch il,
nleract w th t and hold t t's extraord narity
reward ng '

Yet whal about dig 1aL convergence over
the coming years? "1 actuaLly don't see as

much convergence," Troconis says " think
I'al l\e ne,l 've yea's w . br ng -5 d I -e
of platlorm-specif c content The rise ol the
mobile platform introduced a need for brands
to start th nkrng of cuslomer nteract on as a

system of 'louch points' The brand exper ence

isn't conf ned to just a webs te, 1 needs to be

designed conslstentty across channels (web,

pr nt, mobile, serv ce) To reach your aud ence,

you will need an iPhone app, a K ndle app

and an Andrord app etc Each app w l[ have

a spec'c set of requirements and gu delines
that need to be satisfied rn order to go through
the approval process "

This bnngs us to the other aspect of
Troconis' work at Adobe on lhe Open Scr,"-"n

Project. part of the MuLti Screen n tiat ve
"What Adobe and other ndustry lead-.rs
are trying to do is enable consumers to
engage w th brand experiences seamlessly
acToss devrces Adobe's comm lment is to
help des gners and developers create these
experiences eifectivety," he says "What I have

been workrng on is f guring out what this
means irom the tooling s de How can Adobe
help des gners create content for several
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platforms without having to redo any work?
For this have been collaborat ng with severai
product teams Lrke lnDesrgn. Flash, Flex and

Ftash CataLyst "

Other partners on the project inctude
Nok a, Intel, MTV Networks, GoogLe and the
BBC NotabLy absent are AppLe and Mrcrosoft,
both of which are explor ng their own rdeas

on how cToss dev ce compatrbrl ty will work,
but there rs no doubt consumeTs are n for an

exc t ng t me ahead or

Neil Simpson is an experience designer and

writer - neitdsixeightdigital.com.

USEFUL LINKS
Adobe Labs

http://Labs adobe com/technoLogies/
lLashcatalyst

Open Screen Proj-.ct
www openscreenprolect org tI
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