Following on frarm this, Simpson advises that there are several
basic principles he often returns to when working on UX-based design.
"Research what potential end users want and need in their lives through
research, focus groups and interviews,” he says. “Daon't rely on reports
if you can speak to people instead. Find out if there is anyone else
doing what you're doing, and if so do some benchmarking. Make the
interaction intuitive, efficient and simple for users. Remember first
impressions count. Engage users on an emotional level so that they
will want to have a trusting and ongoing relationship with a product or
brand. Combine tried and lested processes with innovative and creative
thinking. Plan strategically for ihe foreseeable and distant future. Test
wherever possible. If the budget doesn’t allow it, ask whoever's around
to participate in user testing even if it's at a basic level. Remember
ients want a return on investment, so make an experience measurable
against business needs.”

Interaction design offers almost the perfect solution to assessing
a client’s return on investment, and it can be very easy to track the
success of a campaign - especially if it involves anything digital -
making it an attractive proposition for clients. "Interaction design can
be channelled into any product or service that requires a digi
interface whether it be a mobile or web application, an information kiosk,
digital TV or any other kind of interface,” he advises. “However, in terms
of what interaction design can achieve that traditional design forms
cannot - digital interaction can be measurad through data collection,

wing companies to monitor if there is a return on their investment, It
alsa brings peaple together through online social networks.”




